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INTRODUCTION
Clickbait is a social media nuisance 
that can spread misinformation 
and malware.

Existing clickbait classifiers don’t 
address the emotional states that 
distinguish clickbait headlines 
from other news.

DISCUSSION

• Features are hard to capture with 

word counts alone.

• More psychological dimensions 

should be considered.

• Clickbait is hard to define.

Curiosity Gap
• Forward-Reference

Sensemaking
• Listicles

Engagement
• Direct Reference

FEATURES 

FUTURE WORK

• Behavioral Studies

• Refine definition of clickbait.

• Determine whether awareness 

of psychological manipulation 

affects clicking habits.

RESULTS

• Features are more prevalent in 

clickbait than non-clickbait.

• All features correlate (moderate-

strong) with clickbaitness score. 

(p << 0.05)

METHODS

• Related emotional states to 

measurable linguistic features.

• Counted features using Linguistic 

Inquiry and Word Count tool.
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